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     AAEC 11 

B.A. (CBCS) DEGREE EXAMINATION, APRIL 2021. 

First Semester 

Economics — Allied 

PRINCIPLES OF ADVERTISEMENT — I 

(For those who joined in July 2017 onwards) 

Time : Three hours Maximum : 75 marks  

PART A — (10 × 1 = 10 marks)  

Answer ALL questions. 

1. ___________ Gvº©øÓ¯õÚ AÀ»x ÷|º©øÓ¯õÚ 
]¢uøÚPøÍ ysh •¯Ø]zx Áõ[SÁøu 
FUSÂUQÓx 

 (A) uPÁÀ  (B) \¢øu 
 (C) Ch®   (D) Enºa] 

•øÓ±kPÒ 

 ___________ attempt to stir up negative or positive 
emotions that will motivate purchase. 

 (a) Information (b) Market 
 (c) Place   (d) Emotional appeals 
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2. ÷|¸US ÷|º öuõhº¤À»õu ö£õ¸mPÒ £oPÒ 

£ØÔU TÖ® ö\´vPÒ ___________ BS®. 

 (A) uÛ¨£mh ÂØ£øÚ    

 (B) \¢øu¨£kzxuÀ  

 (C) ÂÍ®£μ®    

 (D) ÷©ØTÔ¯øÁ AøÚzx® 

 ___________ is any paid form of non-personal 

presentation of ideas, goods and services by an 

identified sponsor. 

 (a) Personal selling  

 (b) Marketing 

 (c) Advertising  

 (d) All the above 

3. G¢u ÂÍ®£μ® öÁÎ°À Põmh¨£k® ÂÍ®£μ®? 

 (A) öÁÎ¨¦Ó ÂÍ®£μ®    

 (B) £zv›UøP ÂÍ®£μ®  

 (C) öuõø»UPõm] ÂÍ®£μ®     

 (D) (A) ©ØÖ® (C) 
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 Those advertising which are displayed outside. 

 (a) Out door advertising 

 (b) Press advertising  

 (c) Television advertising     

 (d) (a) and (c) 

4. FhPz vmhzvß •uÀ £i 

 (A) ö\´vø¯z wº©õÛzuÀ 

 (B) C»US SÊ  

 (C) FhPz ÷uºÄ     

 (D) C»US \¢øu B´Ä 

 The first step in media planning is  

 (a) Deciding message  

 (b) Target group 

 (c) Media selection  

 (d) Target market study 

5. P¸¨¦ ©ØÖ® öÁÒøÍ°À ö£¸®£õ¾® Á¸® 

ÂÍ®£μ[PÒ 

 (A) öuõø»UPõm] (B) Bi÷¯õ  

 (C) ö\´vzuõÒ (D) vøμ¨£h® 
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 The advertisements are mostly black and white 

 (a) TV   (b) Audio 

 (c) Newspaper (d) Cinema 

6. ¦vºPÒ, ]Ó¢u ¦vºPÒ, PõºmlßPÒ, |øPa_øÁPÒ 

ö£¸®£õ¾® CvÀ Põn¨£kQßÓx. 

 (A) CuÌ   (B) öuõø»UPõm] 

 (C) Põm]   (D) CøÁ GxÄªÀø»  

 Puzzles, Riddles, Cartoons, Comics are mostly 

seen in 

 (a) Magazine (b) TV 

 (c) Display  (d) None of these 

7. CATV Gß£x SÔ¨¤kÁx 

 (A) ö£õxÁõÚ £õºøÁ¯õÍºPÎß öuõø»UPõm]     

 (B) \‰P BsöhÚõ öuõø»UPõm] 

 (C) ö£õxÁõ Ú ÂÍ®£μ öuõø»UPõm]   

 (D) \‰P ÂÍ®£μ öuõø»UPõm] 
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 CATV Stands for 

 (a) Common Audience Television     

 (b) Community Antenna Television 

 (c) Common Advertisement Television    

 (d) Community Advertisement Television 

8. J¸ vøμ¯μ[QÀ ÂÍ®£μ[PøÍU Põs¤¨£x 

 (A) ÂÍ®£μuõμº 

 (B) u¯õ›¨£õÍº 

 (C) ~Pº÷Áõº    

 (D) ÷©ØTÔ¯øÁ AøÚzx® 

 For showing advertisements in a movie theatre 

 (a) Advertiser (b) Producer 

 (c) Consumers (d) All the above 

9. Ãi÷¯õ ÂÍ®£μ® ªPÄ® ¤μ£»©õP C¸¢ux. 

 (A) 1980s ©ØÖ® 1990s (B) 1990s ©ØÖ® 2000 

 (C) 1960s ©ØÖ® 1970s (D) 1970s ©ØÖ® 1980s 

 Video advertising was very popular during 

 (a) 1980s and 1990s (b) 1990s and 2000 

 (c) 1960s and 1970s (d) 1970s and 1980s 
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10. ___________ Gß£x GÀ»õ Á¯vÚøμ²® 
Cøn¨£x. 

 (A) ö\´vzuõÒ ÂÍ®£μ®   

 (B) £zv›UøP ÂÍ®£μ®  

 (C) vøμ¨£h ÂÍ®£μ®     

 (D) ÁõöÚõ¼ ÂÍ®£μ® 

 ___________ is linked by people of all ages. 

 (a) Newspaper advertising     

 (b) Magazine advertising 

 (c) Film advertising     

 (d) Radio advertising 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

Answer should not exceed 250 words. 

11. (A) ÂÍ®£μ® ©ØÖ® ÂØ£øÚzvÓß 
BQ¯ÁØøÓ ÷ÁÖ£kzxP. 

  Distinguish between advertising and 
salesmanship. 

Or 
 (B) ÂÍ®£μ® ö\´ÁuØPõÚ SÔ¨¤mh 

Põμn[PÒ ¯õøÁ? 

  What are the specific reasons for 
advertising? 
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12. (A) FhPzvmhzvß £À÷ÁÖ {ø»PøÍ 

_¸UP©õP ÂÍUPÄ®. 

  Briefly explain the steps involved in media 
planning. 

Or 

 (B) ÂÍ®£μ ¤μa\õμzvøÚ wº©õÛUQßÓ 
•UQ¯©õÚ PõμoPøÍ £mi¯¼kP. 

  List the important factors that determine 
frequency levels for an advertising campaign. 

13. (A) ö\´vzuõÒ ©ØÖ® CuÌPøÍ²® 
÷ÁÖ£kzxP. 

  Distinguish between newspaper and 
magazines. 

Or 

 (B) CuÌ ÂÍ®£μzvß |ßø©PøÍ £mi¯¼kP. 

  List out the merits of magazine 
advertisement. 

14. (A) Em¦Ó ©ØÖ® öÁÎ¨¦Ó ÂÍ®£[PøÍ 
÷ÁÖ£kzxP. 

  Distinguish between indoor and outdoor 
advertising. 

Or 
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 (B) öÁÎ¨¦Ó ÂÍ®£μzvß |ßø©PøÍ 

£mi¯¼kP. 

  List out the merits of outdoor advertising. 

15. (A) öuõø»UPõm] FhPzvß SøÓ£õkPøÍ 

ÂÍUSP. 

  Explain the demerits of T.V. Media. 

Or 

 (B) ªß\õμ {¯õß SÔPÒ GßÓõÀ GßÚ? 

  What is electric neon signs? 

PART C — (5 × 8 = 40 marks)  

Answer ALL questions, choosing either (a) or (b). 

Answer should not exceed 600 words. 

16. (A) ÂÍ®£μzvß ußø© ©ØÖ® ÷|õUPzøu 

_¸UP©õP ÂÍUSP. 

  Briefly explain the nature and scope of 
advertising. 

Or 

 (B) ÂÍ®£μ® Gß£x J¸ ö£õ¸Íõuõμ ö\»Áõ? 

  Is advertising an economic waste? 
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17. (A) ÂÍ®£μ FhP® GÆÁõÖ ö\¯À£kQÓx? 

  How does the advertising media operates? 

Or 

 (B) FhP[PÎß ÷uºøÁ {ºÁQUS® PõμoPøÍ 

_¸UP©õP ÂÍUSP. 

  Briefly explain the factors governing the 

choice of media. 

18. (A) Guß Ai¨£øh°À, ö\´vzuõÒ ÂÍ®£μ® 

÷uº¢öukUP¨£kQÓx? 

  On what criteria, newspaper advertising is 

selected? 

Or 

 (B) Em¦Ó ÂÍ®£μ[PøÍ ÂÍUSP. 

  Explain indoor advertising. 

19. (A) ÷|μi Ag\À ÂÍ®£μzvß ]Ó¨¤¯À¦PøÍ 

ÂÁõvUPÄ®. 

  Discuss the characteristics of direct mail 

advertising. 

Or 
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 (B) öÁÎ¨¦Ó FhP[PÎß £À÷ÁÖ ÁøPPÒ 

¯õøÁ? 

  What are the different kinds of outdoor 

media? 

20. (A) vøμ¨£h FhPzvß |ßø©PÒ ©ØÖ® 

wø©PøÍ ÂÁõvUP. 

  Discuss cinema media with its merits and 

demerits. 

Or 

 (B) ÂÍ®£μzvß Põm] FhPzvøÚ Auß 

ÁøPPÐhß ÂÍUSP. 

  Explain the display media of advertising 

with its types. 

——————— 


