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B.A. (CBCS) DEGREE EXAMINATION, APRIL 2021.
First Semester
Economics — Allied
PRINCIPLES OF ADVERTISEMENT — I
(For those who joined in July 2017 onwards)
Time : Three hours Maximum : 75 marks
PART A — (10 x 1 = 10 marks)

Answer ALL questions.
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attempt to stir up negative or positive
emotions that will motivate purchase.

(a) Information (b) Market
(¢) Place (d) Emotional appeals
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1s any paid form of non-personal
presentation of ideas, goods and services by an

1dentified sponsor.
(a) Personal selling
(b) Marketing

(¢c) Advertising

(d) All the above
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Those advertising which are displayed outside.
(a) Out door advertising

(b) Press advertising

(¢) Television advertising

(d) (a)and(c)
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The first step in media planning is
(a) Deciding message

(b) Target group

(¢) Media selection

(d) Target market study
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The advertisements are mostly black and white

(@ TV (b) Audio

(¢) Newspaper (d) Cinema

ydlrser, Sopg LSTHET, STl (BenseT, BHenssseneudHer
QupbLTeIDd @l srarriiLBEeTmg.
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Puzzles, Riddles, Cartoons, Comics are mostly

seen in
(a) Magazine b) TV
(¢) Display (d) None of these

CATV ererrug) @mul®eug
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CATYV Stands for

(a) Common Audience Television

(b) Community Antenna Television

(¢) Common Advertisement Television

(d) Community Advertisement Television
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For showing advertisements in a movie theatre
(a) Advertiser (b) Producer

(¢) Consumers (d) All the above
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Video advertising was very popular during

(a) 1980sand 1990s (b) 1990s and 2000

(¢) 1960s and 1970s (d) 1970s and 1980s
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11.
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Qe ssmer efleTbLird
usdflsens eflerburd
Seogliu eSleTbLrid
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is linked by people of all ages.
Newspaper advertising
Magazine advertising
Film advertising

Radio advertising

PART B — (5 x 5 = 25 marks)

Answer ALL questions, choosing either (a) or (b).

(=)

Answer should not exceed 250 words.

eflemibLiyLd HmILD ellhueneansglmenr
S dlwueupern Caumiibhss)s.
Distinguish  between  advertising and
salesmanship.

Or
eflerburd Qewieugmamen SO L
SMTGTRIGSET WITEH6 ?
What are the specific reasons for
advertising?
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13.

14.
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Briefly explain the steps involved in media
planning.

Or

edlerbLy Gr&anysdener Siromaflsdl e
W&Hwrer sryanilsamar L iquwiadl(H\s.

List the important factors that determine
frequency levels for an advertising campaign.
Qeuigssmer WHmID @s5LpEemaTU] LD
Caumpubsgs.

Distinguish  between  newspaper and
magazines.

Or
@sp aflerbLiTsHlen HemepdEHEa Ll iq wad (Hg.

List out the merits of magazine
advertisement.

o' yp wHpb  GQeueflliypy  efleTbLisamer
CaumuBsgis.

Distinguish between indoor and outdoor
advertising.

Or
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List out the merits of outdoor advertising.
QzrenasaTl & ool gsHlar  Ga@DUT(H ST
ollemd @ s.
Explain the demerits of T.V. Media.

Or
Wergmy Hlumer @Ms6T erammmed erere ?
What is electric neon signs?

PART C — (5 x 8 = 40 marks)

Answer ALL questions, choosing either (a) or (b).

16. (=)

(=)

Answer should not exceed 600 words.
cdlerbursdlen  semenn  wHmib  Crréssams
F(HSSHLTE 6M6TsHEHs.

Briefly explain the nature and scope of
advertising.

Or
edlaTburid ererigl e Qurmarmsmy Cgaaeur?

Is advertising an economic waste?
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17.

18.

19.
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eflemibLiy 2ar_&bd ereueumm GewuBEDG 2
How does the advertising media operates?

Or

serl_siisefler Caraney Hlreudls@n srranflsamer

F(HSSHLTE 6M6TdHEHs.

Briefly explain the factors governing the

choice of media.
ager Siglineuied, GCsudggmer aflerburd
Caiib0sH&s0LH S DG 2

On what criteria, newspaper advertising is
selected?

Or
2 ' Lp efleTbuyhigeneT 6flerd@s.
Explain indoor advertising.
Crry epger aflerbursdler HApliweLseaner
elleurdlssayb.

Discuss the characteristics of direct mail

advertising.

Or
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20.
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WTeney ?

What are the different kinds of outdoor
media?

SHeogiiu  oarsgdleT BTG  LOHMILD
Savwsmar efleurdlss.

Discuss cinema media with its merits and

demerits.

Or
detbursdlen  sTL &l oarssdlevenr  Fe
QUGS (@THL_ET 64161 &5

Explain the display media of advertising
with its types.
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