
Page no: 1                                             Question Code:  26E00111-T                                                                                               PTO 

KAMARAJ COLLEGE (Autonomous) 
Accredited with A+ Grade by NAAC 

(Affiliated to Manonmaniam Sundaranar University, Tirunelveli) 

 

(5 Pages) 

 

Reg. No: …………………………………………… 

Question Code : 26E00111-T Course Code : 24UEEC31 

UG Degree - End Semester Examinations, April 2026 

Third Semester 

B.A. ECONOMICS 

Principles of Marketing 

(For those who joined in July 2024 onwards) 

Time : 3Hours Maximum : 75 Marks 
 

gFjp m - (10 × 1 = 10 kjpg;ngz;fs;) 
midj;J tpdhf;fSf;Fk; tpilasp 
rhpahd tpilia Njh;e;njLj;J vOJf: 

 

CO:1 

K:1 

1. "re;ij" vd;w nrhy; ve;j yj;jPd; nrhy;ypypUe;J 
ngwg;gl;lJ 

 (m) khh;f;fl;l]; (M) khh;f;nfl;nll; 

 (,) nkh;nrd;l; (<) khh;f;nfl;bq; 

 The word ‘Market’ is derived from the Latin word ____________ 

 (a) Marcatus (b) Marketed 

 (c) Merchant (d) Marketing 

CO:1 

K:1 

2. Nghf;Ftuj;J ____________ gad;ghl;il cUthf;FfpwJ 

 (m) clikg; (M) ,lg; 

 (,) nghUs; (<) Nkk;ghL 

 Transport creates____________utility 

 (a) Possession (b) Place 

 (c) Product (d) Promotion 

CO:2 

K:1 

3. re;ijf; fyitapd;> Kjy; cWg;ghdJ ____________ 

 (m) tpiy (M) ,lk; 

 (,) nghUs; (<) Nkk;ghL 

 In a Marketing Mix, ____________is a first element 

 (a) Price (b) Place 

 (c) Product (d) Promotion 

 



Page no: 2                                             Question Code:  26E00111-T                                                                                               PTO 

CO:2 

K:1 

4. Efh;Nthh; ghJfhg;Gr; rl;lk; ,aw;wg;gl;l Mz;L ____________ 

 (m) 1956 (M) 1966 

 (,) 1976 (<) 1986 

 When Consumer Protection act was enacted in the year----- 

 (a) 1956 (b) 1966 

 (c) 1976 (d) 1986 

CO:3 

K:1 

5. Fiwe;j tpiyapy; xU Gjpa nghUis mwpKfg;gLj;JtJ 
____________tpiyaply; 

 (m) ,ul;il (M) %o;Fk; 

 (,) tof;fkhd (<) CLUTk; 

 Introducing a Product with low price is called 
____________pricing 

 (a) Dual (b) Skimming 

 (c) Customary (d) Penetrating 

CO:3 

K:1 

6. 
____________vd;gJ jw;Nghija re;ijapy; Gjpa 
jahhpg;Gfis mwpKfg;gLj;Jk; nray;Kiw MFk;. 

 (m) re;ij Nkk;ghL (M) gy;tifg;gLj;Jjy; 

 (,) nghUs; Nkk;ghL <) ,tw;wpy; VJkpy;iy 

   is the introduction of new products in the present 
market. 

 (a) Market development (b) Diversification 

 (c) Production 
development 

(d) None of these 

CO:4 

K:2 

7.  tpepNahfr; rq;fpypapd; Kjy; gbahf nray;gLfpwhh; 

 (m) ,ilj;jufh;fs; (M) rpy;yiw tpahghhpfs; 

 (,) nkhj;j tpahghhpfs; (<) Kfth;fs; 

  act as the first outlet in the Channel of Distribution 

 (a) Brokers (b) Retailers 

 (c) Wholesalers (d) Agents 

CO:4 

K:2 

8. xU tpsk;guj;jpy; ngwg;gLk; nra;jpapd; cs;slf;fj;ijAk; 
#oiyAk; ____________vd;W miof;fyhk; 

 (m) tpsk;gu efy; (M) thptbtk; 

 (,) cly; (<) tpsk;gu Nky;KiwaPL 
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 The content and context of message obtained in an 
advertisement is called____________ 

 (a) Advertisement copy (b) Script 

 (c) Body (d) Advertisement appeal 

CO:5 

K:2 

9. kpd;dD re;ijpapaiy ____________re;ij vd;Wk; 
miof;fyhk; 

 (m) ,izatop (M) tiy 

 (,) vz;Kiw (<) Nkw;$wpa midj;Jk; 

 E-Marketing is also called as  ____________marketing 

 (a) Online (b) Web 

 (c) Digital (d) All of these 

CO:5 

K:2 

10. gRik re;ijapay; ____________re;ijapaypd; xU gFjp 
MFk; 

 (m) Nrit (M) r%f 

 (,) njhlh;G (<) fpuhk 

 Green marketing is a part of ____________marketing. 

 (a) Service (b) Social 

 (c) Relationship (d) Rural 
 

gFjp M – (5 × 5 = 25 kjpg;ngz;fs;) 

 midj;J tpdhf;fSf;Fk; 250 nrhw;fSf;F kpfhky; tpilasp 

 
 

CO:1 

K:3 

11. (m) re;ijapaypd; Nehf;fq;fisf; $W 

 (a) State the objects of Marketing 

(my;yJ) 

 (M) re;ijapaypd; ,ay;Gfisg; gl;baypL 

 (b) List out the features of Marketing. 

CO:2 

K:3 

12. (m) re;ijf; fyitapd; 4 'P' - f;fisf; $W 

 (a) Mention the 4 Ps in Marketing Mix 

(my;yJ) 

 (M) re;ijg; gFg;gpd; Kf;fpaj;Jtj;ij ntspf;nfhzh;f 

 (b) Bring out the importance of Market Segmentation 

CO:3 

K:3 

13. (m) tpiyaply; Af;jp vd;why; vd;d? 

 (a) What is Pricing Strategy? 

(my;yJ) 



Page no: 4                                             Question Code:  26E00111-T                                                                                               PTO 

 (M) nghUl; fyitapd; ehd;F $Wfs; vd;d? 

 (b) What are the four Elements of Product Mix? 

CO:4 

K:3 

14. (m) tpsk;gu ,ay;Gfisg; gl;baypL 

 (a) List out the features Advertising Medium 

(my;yJ) 

 (M) tpepNahfr; rq;fpypapd; Kf;fpaj;Jtj;ij vOJf 

 (b) Write the importance of Channels of Distribution. 

CO:5 

K:3 

15. (m) gRikr; re;ij vd;why; vd;d? mjd; Af;jpfis 
nfhzh;f. 

 (a) What is Green Marketing .Bring out its Strategies 

(my;yJ) 

 (M) kpd;dD re;ijapd; ,ay;Gfis gl;baypLf. 

 (b) List out the features of E-Marketing. 
 

gFjp , – (5× 8 = 40 kjpg;ngz;fs;) 

 midj;J tpdhf;fSf;Fk; 500 nrhw;fSf;F kpfhky; tpilasp 

 
 

CO:1 

K:5 

16. (m) re;ijapaypd; gzpfis tpthp. 

 (a) Explain the functions of Marketing. 

(my;yJ) 

 (M) re;ijapd; gy;NtW tiffis tpsf;F. 

 (b) Elucidate the various classifications of Market. 

CO:2 

K:4 

17. (m) "Efh;Nthh; ghJfhg;Gr; rl;lk; 1986" - tpsf;F. 

 (a) Describe the Consumer Protection Act, 1986. 

(my;yJ) 

 (M) re;ijg; gFg;gpd; gy;NtW Kiwfis tpthp. 

 (b) Explain the different methods of Market Segmentation. 

CO:3 

K:4 

18. (m) nghUs; Mas; Row;rpia tphpthf tpsf;F. 

 (a) Explain in detail about Product Life Cycle. 

  (my;yJ) 

 (M) tpiyaplypd; VNjDk; vl;L Kiwfis tpsf;F. 

 (b) Describe any Eight Pricing Methods. 

CO:4 

K:3 

19. (m) rpy;yiw tpw;gidapd; ed;ik> jPikfis tpthp. 

 (a) Explain the merits and demerits of Retailing. 

(my;yJ) 
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 (M) Nkk;ghl;Lf; fyitapd; $Wfis tpsf;F. 

 (b) Explain the elements of Promotion Mix. 

CO:5 

K:5 

20. (m) kpd;dDr; re;ijapd; ed;ik> jPikfis tpthp 
 

 (a) Elucidate the Pros and Cons of E-Marketing 

(my;yJ) 

 (M) Nritr; re;ijapd; gy;NtW tiffis tpsf;Ff. 

 (b) Explain the different types of Service Marketing. 

 


