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The word ‘Market’ is derived from the Latin word

(a) Marcatus (b) Marketed

(c) Merchant (d) Marketing
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Transport creates utility

(a) Possession (b) Place

(c) Product (d) Promotion
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In a Marketing Mix, is a first element

(a) Price (b) Place

(c) Product (d) Promotion
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When Consumer Protection act was enacted in the year-----

(a) 1956 (b) 1966

(c) 1976 (d) 1986
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Introducing a Product with low price is called
pricing

(a) Dual (b) Skimming

(c) Customary (d) Penetrating
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is the introduction of new products in the present
market.

(a) Market development (b) Diversification

(c) Production (d) None of these
development

alBCWITesF Fmdledulled (LpHeL Liguitd ClFuwedLIBaImTT
(o) BDLSHBHTHTH6N (=) Fevevenm alwimurfasit
(@) GordHs ellwimumfael (F)  (LpB6UTEHGIT

act as the first outlet in the Channel of Distribution

(a) Brokers (b) Retailers

(c) Wholesalers (d) Agents
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The content and context of message obtained in an
advertisement is called

(a) Advertisement copy (b) Script

(c) Body (d) Advertisement appeal
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E-Marketing is also called as marketing

(a) Online (b) Web

(c) Digital (d) All of these
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Green marketing is a part of marketing.

(a) Service (b) Social

(c) Relationship (d) Rural
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(a) State the objects of Marketing
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(b) List out the features of Marketing.
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(a) Mention the 4 Ps in Marketing Mix
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(b) Bring out the importance of Market Segmentation
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(a) Whatis Pricing Strategy?
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What are the four Elements of Product Mix?
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List out the features Advertising Medium
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Write the importance of Channels of Distribution.
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What is Green Marketing .Bring out its Strategies
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List out the features of E-Marketing.
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Elucidate the various classifications of Market.
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Describe the Consumer Protection Act, 1986.
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Explain the different methods of Market Segmentation.
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Explain in detail about Product Life Cycle.
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Describe any Eight Pricing Methods.
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Explain the merits and demerits of Retailing.
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Explain the elements of Promotion Mix.
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Elucidate the Pros and Cons of E-Marketing
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Explain the different types of Service Marketing.
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