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Which of the following is an example of an online transaction?

(a) Paying cash at a shop (b) NEFT transfer
(c) Sending a letter (d) Telephone order without
payment
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Which factor strongly supports E-Commerce growth in India?
(a) Cash only economy (b) Increase in smart phone

users
(c) Reduction in banking (d) Limited internetaccess
services
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Amazon selling products directly to customers is an example of
(a) B2B (b) C2B
(c) B2C (d) M2C
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The brokerage model earns revenue through
(a) Manufacturing products (b) Advertising only

(c) Commission on (d) Donations
transactions
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Online payment of electricity bill is an example of
(a) E-Learning (b) Utility service transaction
(c) Online auction (d) E-Publishing
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Which industry widely uses E-Commerce application?
(a) Banking (b) Insurance
(c) Travel (d) All of the above
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Consumers protection in E-Commerce mainly ensures
(a) Higher profits for sellers (b) Fair trade practices

(c) More advertisements (d) Less Competition
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Porter’s value chain model focuses on
(a) Bankingrules (b) Activities that create value
for customers
(c) Only online payment (d) Tax calculation
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Which of the following is a prepaid payment instrument?
(a) Debitcard (b) Credit Card
(c) E-Wallet (d) Cheque
CO:5 10. |98l L6V em&HQUIITLILILD 6T60TLIS:
K:1 (S VGG 60T (@) emueorf] eulgellevmest
QEFWIWLILILIL L NSO WITLILILD
60 &6 WIMLILILD
@) HHealmev () & TWHS!
SOIWMEHSLD MSEWITLILILD
Q&FUWIFH6V
A digital signature is
(a) A scanned signature (b) Signature binary form

(c) Encrypting information (d) Hand written signature
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(a) Describe the process of online transaction in E-Commerce.

(D16060%1)
(@) @bH& W meilev LleoTeoTaml e ITevo|LI QUeTTFS LDMMILD 3i6M &
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(b) Explain the growth of E-Commerce in India and the factors
influencing it.

CO:1 12. (&) SedrevTEmm) 6 600t 1L 61600115 LTS Fl&emer
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(a) Explain the various E-Commerce business models with examples.
(S16060F1)

(24) Brokerage LDMTHflemrwl eTHS), &l 6TeUEUTM G (HLOTEOTLD
TFLOH MG 6T60TLINS FoMIS.
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Explain the Brokerage Model in E-Commerce. How does it generate
revenue.

amI&E Lomibh STUSL®GH  siemsefley  ledTeorsol
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Explain E-Commerce applications in banking and insurance sectors.
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mlemwpalmTwWlevser GMls s allars @ s.
Describe online auctions and online portals.
FeNG 26718 &FHe0 G LILIH G 86016V Q&6vaurss
I0&&eufsin(Influencers-60T) LIMGI60 & eXl6UTH & &6 LD.

Discuss the role of influencers in social media marketing.

(S16L60F1)
LAl 60T 60TETDN 6 60T LIS &6V BT GeUTT LIMSISTL6mL
eJ6ImE: & 5.
Describe consumer protection in E-Commerce.
edr &LLeooTld GQFNSGSSID LG FlHeT  mHoMID
(e maemer alleuifl.
Explain models and methods of E-payments.

(D16L6 1)
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Explain the risks involved in online payments and ways to prevent
them.
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Define E-Commerce and explain its meaning, nature, scope and core
concepts in detail.

(S16060FI)
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Discuss in detail the advantages and disadvantages of E-Commerce
for business and consumers.
Peer-to-Peer (P2P) 6UMeOOIILILD - S&H60T SDFMHIGET,
[HEOTEMLNE6T LDMMILD F6UTELE M 6T 6T & 5.
Describe Peer - to - Peer (P2P) commerce and its features,
advantages, and challenges.
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Evaluate the importance of selecting the right E-Commerce business
for success.

L ETENEVE0T FHeNSLILIHSH6V IDMMILD E-Tailing Ll
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Discuss online marketing and E-Tailing in detail - features, benefits,
popularity and problems.
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BIHF Cremeusker, Uweor GoFemeuseT MmN
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GFem6Us M6l 6Nl6ITE: & 5.
Describe online services including financial services, travel services
and career services.

Banner, Sponsorship, Portal, Online Coupon GUITETM LAl 60T60TST0)
6T LIT (D60 M 86061 6M61TE: & 5.

Explain various E-Advertising techniques such as banners,
sponsorships, portals and online coupons.

(D16L6 1)
Consumer Protection (E-Commerce) Rules, 2020 LDM MILD
FUOLISH W H S EHemeT allifleurs allens & 5.
Explain in details the Consumer Protection (E-Commerce) Rules,
2020 and recent amendments.

19831 L6V 6mSQWTLILLD — QFWeemm, Q&FwevLIm®),
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Describe digital signatures - Procedure, working mechanism,
advantages, and legal validity.

(916060&1)
S 60TEM EVE0T QUMIG — QUITIHET, H([HSH B!, CF60)I6UE6IT
LDMHMID (WPER WSS GMlSHS! elleumH &8 LD.
Discuss Online Banking - meaning, concepts, services, and
importance.
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