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PART A — (10 x 1 = 10 marks)
Answer ALL questions.

Choose the correct answer :

1. The term “marketing” refer to
(a) New product development
(b) Advertising and other promotional activities
(¢) Achieving sales and profit targets

(d) Creating customer value and satisfaction

The major ohjective of any marketing activity is
to

(n) Sell

() Promote

(¢) Create

() Increases awareness

_ marketing mix is related to
transportation, warehousing and storage.

(n) Place (h)  Price

(¢) Product (d) Promotion

Demographic segmentation means
(a) Geographic locations

(b) Description of people and their place in
society

(¢) People living in diversified area
(d) Location of target customers
At stage of the product life cycle,

the sales will slowdown and profits level also
decline.

(a) Introduction (b) Growth
(¢) Maturity (d) Decline
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. ts the contre of all wmavketing

activities,

@) Fmanee M Product
(@  Customer (@) Noue of these

channel makes  the  products
available to end users without tntermediavios,

@  Indirect chanuel () Diveet chaunel
(@ Dynamic chaunel (@ Flexible chanuel

Digital marketing iz otherwise called

(@) Online marketing
(1 Internet marketing
©  Web marketing

(d  All the above

International promotion helps in s
()  Expanding market

(1 Diversifying product hne

(©) Earning more profit

(@ All of the above
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10,

1L

12,

R Care goods and services produced
the home conntry for sale to other markets

@ lmports (b Exports

©  Both@and (M (@ None of the above

PART B — (3 x5 = 25 marks)

Aunswer ALL questions, choosing either (a) or (b

Fach answer should not exceed 230 words
@ Explain the characteristios of marketing.

Ov
(O Write short note on macre marketing.
() Brief about the tmportance of marketing
TR
Qv
B Byxplain the various ways of segmenting
consumer needs,
(@ State the lmportance of dwersification of
praduct.
Or
O Briefly explain the planning strategies of &
product.
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14. (&) Describe the functions of marketing 18.
channels.
Or
1)  Enumerate the significance of tele
marketing.

15. (a) Write a short note on prohibited imports.

Or 19.
(b) What do you understand by Export
marketing?
PART C — (6 x 8 = 40 marks)
Answer ALL questions, choosing either (a) or (b).
20.

Each answer should not exceed GO0 words.

16. (a) Discuss the major functions of marketing.

Or
(b) Define market. Explain the different
classifications of markets.

17. (a) BExplain the advantages and challenges
faced in Market Segmentation.

Or

(b) Discuss about the types of Market
positioning.
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(a)

(b)

(a)

®)

()

(b)

Enumerate the stages of Product Life Cycle.

Or

What are the basic pricing policies?
Critically evaluate the major factors that
should be considered in developing a price

policy.

Explain the functions and services provided
by wholesalers.

Or
Explain the recent developments in
marketing.

Elaborate the objectives and policies related
to international marketing.

Or

Describe the current strategies prevailing in
import scenario in India.
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