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ECONOMICS OF MARKETING
(For those who joined in July 2021-2022 only)
Time : Three hours Maximum : 75 marks
PARTA—(10x1=10 marks)

Answer ALL questions.

Choose the correct answer -
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The term “Marketing” refers to?

(a) Promotion of the product

(b) Focusing on sales and profit

(c) Strategizing and implementing the
organization process

(d) Set of activities to deliver customer value
and satisfaction

pefien epamsUL@sseler sHeng wWT?

(<) 9 Gsrieir

(=) LU ereelt LydaT

(@) @ramd wrevGen

(m) Croer’ &Gpns

Who is the Father of Modern Marketing?
(a) Philip Kotler

(b) Peter I. Drucker

(¢) Abraham Maslow

(d) Raymond Kroc

“epesuLPEER” e Qend aass GHlEsng?

(<=1) Igumﬂu&dﬂ oé 56l L

() eflpuener wWHHID USSED Geuard Qegusgse
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(c) Strategizing and

The term “Marketing” refers to?
(a) Promotion of the product
(b)  Focusing on sales and profit

implementing  the
organization process

(d) Set of activities to delivery customer value
and satisfaction

msiGeurflen Qu(pLOTETES s UGS

EHenGLILHSSILIGITS@5E(E BT6UIDTE 2_ETeTH ?

(@) Qurs sumonentd

(<) Qeoafléssamigl aEBLOTETD

(@) veweiés aumraD

(m)  eflBUL eu(pLoaLD

Which part of the consumer’s income interests the
marketers?

(a) Gross income
(b) Disposable income
(¢) Inflationary income

(d) Discretionary income
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e} Matarty stage (d)  Introduction stage
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When a customer buys o produet without logical
thinking. s decision w?

il Emotional

i Ranonal

@) Patronage

i Al of the above
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Using & successful brand name to laumch a new
product in a2 different category 1s ealled”

(#) Lane extension

B} Brand expansion

(el Brand extension

(dy Branding

R @fRCursgller gy apune Catkacins
srgeiiawg Serdldshaan

(Y T o) suLniped
(®) OSurdgerdy  (r]  CosCagii

Choose the factor which s not included a» a part
of the physical supply?

(8) Storage (b)
(©) Transport (d)
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Stindardization

Packuging
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GereumeueraupBles Qaupfi Sefarisgnésrar dpps
fGuns Geard a1l ?

(=) QLSlwmi@sligh

() Ao slpuean semL&ET

(@ Gpryg spapliLBsse

(7} GuGa o drar Deansgib

Which of the following is the best distribution

channel for vacuum cleaners?

(a) Telemarketing

(b) Retail stores

(¢) Direct Marketing

(d) All of above

oL@ AfiGurssder g vEdurs GerssuuLns
smaflenus Csinds@sseun?

(=) sTH@IUESED
CuiCsgn

(=) Gafliy
(@) Cursgeurss ()

Choose the factor which is not included as a part
of the physical supply?
(a) Storage (b) Standardization

(¢) Transport (d) Packaging
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13.

PART B — (6 x 6 = 25 marks)

Answer ALL questions choosing either (a) or (b).
Each answer should not exceed 260 words.

(=) sheng STGsEDS QuTLIpsaa)ib.
Define Meaning of Market.

Or
(=) sposuussd  Blieunsgfdar  Cpndamiae
STET&T ?
What are the objectives of Marketing
Management?

(=) Geaveu shagliuGisacr Apribudy ererer?
What arve the characteristic of Service
Marketing?

Or

(<) epenglu@ssdar Qrudur@amar efearsmea|ib.

Explain the functions of marketing.

(=) swrdliy cuflengullci rasduigiaigeons
eflemé @ husar,
Explain the importance of product line.

Or

(<) Gumsdr Geuppuimi_ig eir S(hEEIFHenET
cSlemés gk seir.
Explain  the concepts of product
differentiation.
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14.

15.

16.

(<) g,rj]_']u@ﬁgﬁcmﬁﬁl BETEOD DML ep&Auggain
L efleundlésab.
Discuss about  the
importance of grading.

Or

(<) Colefll s@mEns efleréi@s.

Explain the concept of labelling,

advantages angd

(=) afiCwnas Coardsmar aEIWDI&HSH6|LD.
Define channels of distribution.

Or
speslupEsdla Qe ggrsiad
GreTen ? :
What are the marketing intermediaries?

(<=4) GTemITed
PART C — (5 x 8 = 40 marks)

Answer ALL questions choosing either (a) or (b).
Each answer should not exceed 600 words.

(=) epepseaiar ausnmuenD WHIHID aumsSLIUNEH S

aflerdsaih.
Definition and explain the classification of
Markets.
Or
() Qurmannsny  eriddllld  shenglL@ssaien

uriens eflarémiger.
Explain the role of marketing in economic
development.
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18.

19,

(@) Gurmtamer aImtigssed  whpib gerpdy.d
Aawicbapenpenws eflauildismayb,

Describe  the process of procuring and
assembling the matorials,
Or
(<) @erm Aol dler Grdsenarsmemer afilerrdi @ i,
Explain the problems of assembling.

(=) Quager aumphenss spnauddr Hleaser whpib
geubloure,  Flenauligyin whBlentnliLgherer
o gdlaanar ollen s g,
Explain the stages of product life eyele and
strategies to adapt at cvery stage.

Or
(=) @umgpe ER@6 2 ghlaamant b
efleurflsseyh,
Discuss the product mix strategies.
(=) meoe Cuadliudler wpsfluggiolsoms
cflené: g s

Explain the importance of good packing.
Or
() epusdunenisd wnpb spsgalan unreeuudc
Qehg  Ngraeng id e WéAwusgiend wpgb
G@rigemer ciland e biser.

Explain importance and reasons of branding
from producers and society's viewpoint,
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20. (=) @eupsrsisaidan QeudLn@aemar effladsestiaei.
Explain the functions of middleman.

Or

() Quongs eflpuenerwnerflen s@hbmbsst wHpb
Qewdun@amarn eflars@higer.

Explain  the concept and functions of
wholesaler.
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