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B.A. (CBCS) DEGREE EXAMINATION, APRIL 2025.
Second Semester
Economics — Allied
ECONOMICS OF MARKETING
(For those who joined in July 2021 and 2022 only)
Time : Three hours Maximum : 75 marks
PART A — (10 x 1 = 10 marks)

Answer ALL questions.
Choose the correct answer :
1.  shewgulud  gsmeud  wHmIb
2 dreT&Hwig).

(@) Qsmflé B ub (<) 2emaflwied

(@) eapaseiluc (FF)  erglejulvana
Marketing includes philosophy and

(a) technology (b) psychology
(c) sociology (d) none

gpsme  spasullud  ashE  pEHug.  TEOG
GpHuwig 2

(=) misfay (=) Smpud

(@) ussnEsD () 2 HLss
Modern marketing precedes and succeeds
(a) Consumption (b) Satisfaction
(c) Innovation (d) Production

QurElsamer eMb@GUAImSE WLIHDL Gslag
crar SyeppsatiubhEng.

(=) Peensse (<) UGS

@ eflpped (") Gebissed

The transfer of title of goods to the buyer is
known as

(a) assembling (b) buying

(c) selling (d) storing

eflbuenar ereug BLAUEMS ZSLD.
(=) safliurc (<) safl waligradons

(@) () opmb () () agedidae
Selling is a —————— process.

(a) personal (b) impersonal
(¢) both (a) and (b) (d none
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v auflas ererLig Qumpt saflen
GICE
(=) @Cr wrdfwnen (=) Geaumui

(@) (=) 2oz () (1) ageyfldme
Product line is a group of products that are
(a) similar (b) different

(c) either (a) or (b) (d) none

QUL seme g o 6TarL&dlwg) ?

(=) Beud

(<) s

@ <=pb

(m)  Guhemdiu evarssib

Product mix includes

(a) Length (b) Width

(¢) Depth (d) All the above
‘AGMARK’ gré @Ole eapst QunprsGerm@
Qamiyeni g ?

(1) Qsmfperenea (<=1) Ceuarmesmentn

(@) euiduluwic (/) ergeyuliebency
AGMARK is related with —————— products.
(a) Industrial (b) Agricultural

(¢c) Banking (d) None
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STUURSSISD LIS Gumm e
— - gt ufleé
UNEIUBSSICUST(SLD.

(1) s

(<) Qeweur@ser

(@) Queysdr

()  Gupeaflu smarsgd

Grading is the process of categorising the
products on the basis of

(a) quality (b) functionality
(¢) features (d) all the above
UeRTL&& sy Qurgplsenar UNGSTILE

LR mod QummLsafler
HEEMUES 2 Faydlng.

(31) gy

(=) ungsmiy

@ oy

(r) Guhpsmdlu DPaTGaSLD

Storage involved the protection and preservation
of items to maintain their

(a) quality (b) safety
(¢) value (d) all the above
Page4 Code No.:10317B
[P.T.O.]



10.

11.

12.

HAoewery eNwnunrfser
WenpOWE EnfihseUn&eT.

(<) Gmiig. (<) LEDWPS
@) @eamw el (7)  ageldae
Retailers  are channel of
distribution.
(a) Direct () Indirect
(c) Online (d) None of the above
PART B — (5 x 5 = 25 marks) 14.

Answer ALL questions by choosing (a) or (b).
Each answer should not exceed 250 words.
(=) spHevgluee aflpusmaruiaimbs Caupupssis.
Distinguish between Marketing and Selling.
Or

(<) epengllweien apsdlussousans NensEs. . 15.

Explain the importance of Marketing.

() aunigsedld oder Grismas@Endr gGsaib
Brenélene eT(pgis.
State any four problems in buying.
Or
(<) efpueanier cuamasamer edleaTéEs.

Explain different types of selling.
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uPphIsd el 13.

(<=4)

(<)

(31)

(<)

(=1

(<=4)

varL  auflens  aaprd ey DIS5ET
aumssmear aflaTsEs.

What is product line? Explain its types.

Or

uanLs soealdr aordlossand 5B
eflerdgs.

Define and explain the concept product mix.
amsLURS5D DT aaar? aTEES.
What is grading? Explain.

Or
DISDOMTE-6 HETESET Wrenay ?
Describe the advantages of AGMARK.
e fAnss uarss smufler yauflurisar
aflaré@s.
Explain the essentials of a good storage.

Or
Aessrsisailar uafisaar AasEs.

Explain the functions of Middlemen.
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16.

18.

PART C — (5 x 8 = 40 marks)

Answer ALL questions by choosing (a) or (b).
Each answer should not exceed 600 words.

(<=4)

(<)

(1)

(<zt)

Fhenguflweder

WsELsgHaSHSE &a
el améi s,

State and
Marketing.

explain the importance of

Or

shane  shemsuiueier sflu  Dbsmsmar
eflené §6.

Describe various of Modern

Marketing.

aspects

QUMM GSlel FaM&ET WTenal ?
What are the elements of buying?
Or

Benamsgellan petannsaer allensis.

Explain the advantages of assembling.
UL ampsens sFphHfluler smasms guia)
Qsiis.

Analyse the concept Product life cycle.
Or
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19.

20.

(=)

veLsswmander widser @Ghsgs edfleauns
enéigs.

Explain in detail about Product Mix
Strategies.

(@) sruu@sgsd IST iewuder uaflser aarar?

Explain the role of ISI in Standardisation.

Or .
(@) srUU@ssdler  afluggieud CluL-E
& SE.
State and explain the significance of
grading.
(1) euprisd anfipensar — EESMD  F(HES.
GULDRISED auflgpenmaafles UGS aTL
vl g wel B s.

(<)

Define Channels of Distribution. List out
different types of channels of distribution.

Or
Qurss efpuaanurerisafler Laflsar wrene ?

Narrate the functions of wholesaler.
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