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B.A. (CBCS) DEGREE EXAMINATION,
NOVEMBER 2022.

Second Semester
Economics — Allied
ECONOMICS OF MARKETING
(For those who joined in July 2021 onwards)
Time : Three hours | | | | Maxiﬁum : 75 marks
PART A — (10 x 1 =10 marks) |

Answer ALL questions.

Choose the correct answer.,
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Very short period market deals with —

goods.

(a) non perishable

(b) perishable
{c) joint

(d) complimentary
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In celling, emphasis is on the ——
() price (b) quality

{¢) product (d)  none of these
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M:ddlemen purchases goods for
{a) production (®) assembling
(c) =atisfaction (d) sales
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— 1s the moat important wub function of
buying
(a)

assembling
‘o) product planring
(c) price

{d}  market research
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In the ———— stage of the product life cycle,
competition increases.
(b) growth

(d) introduction

(a) maturity
(c) saturation
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A product mix is also called as

(a)’ vpr‘oduct time (b) product i%em

(c) .assortment (d) price structure
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refers to the standard found in the

product, no matter who produces it.

‘(a) positive standard

(b) negative standard

(c) private standard

(d) general standard

o ama) sQUULE SOLYE SLLD —— b
g BapGappliulg.

(=) 1962 (<) 1954

(@) 1972 () 1984

Prevention of food Adulteration Act was passed in

the year
(@) 1962 (b) 1954

© 1972 . @ 1984
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10.

Storage must aim at reducing ————

(a) spoilage

(b) damage

(¢) Dbreakage

(d) all the above
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When the purchase pattern of consumers is small

in size and frequent, then the producer can adopt

channel. -
(a) direct
(b) indirect
(¢) ~industrial distribution

(d) none of these
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PART B — (5 x 5 = 25 marks)
Answer ALL questions choosing either (a) or (b).
Each answer should not exceed 250 words.
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Explain the classification of market on the
basis of economics.
Or
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Distinguish between marketing and selling.
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State the various kinds of buyers.

Or
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What is the meaning of assembling?
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Write a note on the classification of products.
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Whst fsctors influence the chsrges in ths : - ) . . & % . . <
t mi - = s th2 rols of merksiing In scopomic
product mix?
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List the types of standards. Ssszars.
Or Expleir ths elements of buying funcdon.
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Write a note on grading.
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When mail order business is prefitable? R
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PART C — (5 x 8 = 40 marks) =
— Explain the Sctors determining the product

Answer ALL questions cheosing sither {g) or ( iy

Each answer should not exceed 620 words.
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Discuss the various features of marketing.
Or
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ISl Crrés5es S(HEHLONSE Faneyd.
Summarize the aims of ISL.
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Point out the functions of a wholesaler.

Or
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Identify the factors determining the channels
of distribution.
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