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PART A — (10 1 = 10 marks)

Answer ALL questions. .

Choose the correct answer :

1. ‘sheng  eTaiD Qared _ aram  dSer
QeTeadleN (BB 2 (HeUTang.

(<) DTS L6 (<)) LOMMT&HSLL

() GwiFgan. (FF)  DMIESig b



Lo

The word ‘Market’ is derived from the Latin worq

(a) Marcatus ~ (b) Markatal
(¢) Merchant (d) Marketing

feps spasuier ellamaowrearg
(=) Syoo Nene

(<) Egmen ellepe

(@) (=) deg (<)

() (=A) wHDID (=) Sevwng

Perfect market is one in which prices are

(a) Net uniform (b) Uniform
(c) Either (a) or (b) (d) neither (a) or (b)

shenguillued s 2 ML &enaTd
Qarawhararg).
(21 2 () 3
@) 4 (F) 5
The term Marketing Mix has
elements.
L@ 2 () 3
() 4 d 5
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Apip spes Corarapsd _____pe apps.
(=) @fluybd QurpLser

(<) SNWGWD QUL ser

(@) Revaowphn QummLser

() Buyss Qurmlsdr

Open Market buying is suitable for

(a) perishable go.ods

(b) decaying goods

(c)  unstable goods

(d) durable goods

éﬁ]mq&i&@,— Qurdls’_Hised ; Lt

Qam_fmjerwig.

() aﬁ]szs;sv SN
(=) QL soeneu

@) ({m@urr@ SOE6.

(FF)  2pussl soeme (QUmBHLSOMm6)

Labelling, Packaging are associated with

(a) Price Mix (b) Place Mix

- (c) Promofcion Mix (d) Product Mix
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en Qurmoa siflypsuBssd Curg, Gopps

e Hliremudiiug eflemevwimib.

() aupssTen (<) PP

@) oar(HmIay b G @l enL

Introducing a product with low price ié called
pricing.

(a) customary (b) skimming

(c) penetrating (d) dual

AHGumED  ereTUg  (PSeTEnLOWITET
QamLirurer Wigey.

(=) 2puss (<) @Lib
(@) Aevew (F)  Cubun@

Distribution is a decision primarily regarding

(a) Product (b) Place
(¢) Price - (d)

Promotion
Yemeupeuareupmer efembLirs sSoeauuden ks
@oensg erg ? '

(Sl) wéseT gTens (<) weaser Qzmiy
(@) efembuyd ()  ggiblovene
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10.

- FWYs shemsufweler  sigliumL

Which of the following is not a component of
Promotional Mix?

(a) Demographics
(b) Public relation
(¢)  Advertisement

(d) None

shaglLBSsD ssah  e@wuy - ALl aer

<PlsUiLéref] S Ll emrgb.
(31) euanils (<) Cuemerit
(@) Cprss (7)) Blmieues
The starting point of MIS planning is general
planning.
(a) Business (b) Managers
(¢ Obje;:tive (d) Firms

Coréswreng

(=) spang fflaurssind
(=) FOPS BATMGET HL GG LOTHDHLD
(@) swriliiy sag@ediy

(FF)  @eru 2 (Heundsid
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11.

12.

The

()
(b)
©
@)

primary goal of social marketing is

Market expansion
Behavior change for social good
Product promotion

Profit generation

PART B — (5 x 5 = 25 marks)

Answer ALL questions, choosing either (a) or (b).

Each answer should not exceed 250 words.

(1)

FHNG TN HHSHSE Fnml.
State the concept of Market.

Or

(=) spesuluaer searengamer Ll igwedHs.

(=)

List out the features of Marketing.

meiCeun UTGSTILE FLLSSlem bemennseamar
FL(Hs. -

Pointout the benéﬁts of Consumer

Protection Act.

Or

Page 6 Code No.:30408 B

14.

15.

(<4)

(1)

UMEIEED (Pige| Qewdapapuller @bg L &6
wreney ?

What are the five stages of the buying
decision process?

o pusd  soeeuulen

BTET (S 2 MILIL&ET

©owmeneu ?

~ What are the four elements of Product Mix?

(1)

Or

cflenaudlLelleir Crrésnismers gam.

Mention the objectives of pricing.

sarg@eilliL swaar LHH GDLL cuenys.
Give a brief note on Promotion Mix.

Or

safluulL  eflhuearufer

@@ﬂﬂ@.
State the process of Personal Selling.

Qeweaperpenws

Beranam ghasudLalar seramwsmens saml.
Mention the features of e-marketing.

Or
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(@) msiCeunt Qunulsmear shosULESSISS 6N
Gurg smsder Qamarer  Coudmgweay
wreney ?

What are the marketing considerations of

consumer products?
PART C — (5 x 8 = 40 marks)
Answer ALL questions, choosing either (a) or \(b).
Each answer should not exceed 600 words.

16. (=) sposler uoCan cumssmar cleuf.

Illuminate the varioué classifications of
Market. l '

Or
(=) - epagudweler uflrangms GgaflejuBss.

Elucidate the dimensions of Marketing.

17. (&) arigb pLémsuie eumssamer cleufl.

Explain the classification of Buying '

Behaviour.

Or
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18.

19.

(<2b)

(<)

m&iGeunt  ungamiy sl gSler sSusEw
Hmssrisener efleur.

Spellout ~the latest amendments of
Consumer Production Act.

swurfitiyseflen cumssamer alleurl.

Explain the classification of Product.

Or

HElw QummL_sar eTeleUmM

Cubu@sslupdeamen eraruens edeur.

How new products are developed? Explain.

Gubum_H

M CursgH e
wpermaenet afleul.

ueGeumy

Describe the various promotional methods

of Distribution. -

Or

ueGaupren eSaTbLy 2er_smigener efleuil.

Explain the different advertising mediums.
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20.

(<=4)

(<)

GOy eues:
@) Qgrft_frl_] Fhangudluwich
(i) swpss speoguilud
(iil) BHemengy Fhapudlwie
(iv) Cprigé shenguiiued
Write a note on:
@@ Relationship Marketing.
() Social Marketing .
(iii) E Marketing
(iv) Direct Marketing
Or
Gseau spesududen cumssamer eilail.

Explain the types of Service Marketing.
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