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‘B.A. (CBCS) DEGREE EXAMINATION,
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Third Semester
Ecbndmicé
Elective — PRINCIPLES OF MARKETING
(For those who joiﬁed in July 2023 only)

Time : Three hdurs - Maximum : 75 marks
PART A — (10 x 1= 10 marks)

Answer ALL questions.

Choose the correct answer :

1. ‘sheng’ erenp Q&med ' Greisﬁp Qmulled
QhHg e (haureng).
(1) @gSer (<) 9Qpgss

(@) eadr_ab (rF)  QwNEser



The word ‘Market’ is dervived from the ——

language.

(a) Latin (b  French

(¢)  London (d)  American
Cunad@ardHa —_— LIIeTUInC @
o_(HeUNE&@ID.

(=) eeLeaD (=) @BL

@ Gpo (m)  euBurs
Transport creates ———  utility.

(a) Possession (b) Place

(¢ Time (d) Use

amMbiGUelt G ————— Shbafsgb Gurg),
auriiEd Gswdapap QariiEang.

(S) uemTld (<) SevL

@) Gpwe () Quper

The buying process starts when the buyer
recognises a

(a) money (b) shop
(c) need (d) product
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shengifudh saenamfdn, apsd epny ——
ﬁj.,@m.

(-a1) eflena (=) @b

(@) emdEaiiiy (/) Eummen

In a marketing mix ———— is a fist
element,

(a) price (b) place

(¢c) promotion (d) product

o Flpeuengand, oenandgi QUL ser i fidy
sr@ulla ihumarssts auphiEsd

(=) Qumpladr aflens
() Qummiiser Hlane
(@) Qummser

() Qun@plsear sweaeu

A collection of all products offered for sale by a
company is

(a) product line

(b)  product positioning
() product

(d) product mix
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G.

=1

‘ommE Q@i —— i
e (D) EEmLmEGLD.

(D)) D@L WITETD

(<)) DI UWITETE @SR

(@) eerwrer Quuiit

(M) @_wremdie

‘Maruti Car’ is an example of

(@) brand (L)  brand mark
(¢) brand name d) noné of these
aphsd auflsefe
Qeweup&priser.

Wse euflunsg

(@) grstseT

(=) Seoaeeny elhueramumeriaer
(@) Qurgs efhueanureTiseT
(F)  pseuiser

act as the first outlet in the channel
of distribution.

(a) Brokers (b) Retailers
(¢) Wholesalers (d) Agents
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@@  elenburgflan  oderimflu gsaugdm

eremm) @i,
(@) eflembuy Hme
(=) Gummper
(@) erpsHg augeuld
() eflembLiy apenmuih

The content and context of a message obtained in
an advertisement is called

(a) Ad copy

(b) Body

(¢) Secript

(d) Advertising appeal

Benergn  shosuil o ——————  Grammbd
S| PESEILD.

(=) @amarrwcufl

(<) Qeuts

@) vl

()  @eupdled ggildenea

E-marketing is also called as

marketing.
(a) on-line (b) web
() - digital (d) none of these
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10. usewn  spesudiud ahensudlwied) e
@ s TELD.
(=) Gesaau (<) Qemiiy
(@) sws () &gmo
Green marketing is a part of
marketing.
(a) service (b) relationship
(c) social (d) rural

PART B — (5 x 5 = 25 marks)
Answer ALL questions, choosing either (a) or (b).
Each answer should not exceed 250 words.
1. (=) sriu@sssd aetmre eremen?
What is standardisation?

Or

() Guns@eursden wéflusgaugass  ub
efleund).

Discuss the importance of transport.
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12,

13.

14.

(21) QUMBIGHIL BLSaNG TeMD K(HHen5H& .
State the concept of buying behaviour.

Or

() FHheng L e
Qeuefll&QsmemTiia.

apEfliussiaisas

Bring out the importance of market
segmentation.

(@) swrfliy  @grey  eeauser  GQummensr
TRsFEET B cHlerdes.

Give the meaning of supporting product.
Give examples.

Or
() fleauilLd Qsrdrmsulcar Cpréshaamer sman.
Identify the objectives of pricing policies.
(=) euprisd anflsafer sflusgeusas augs.

Write the importance of channels of
distribution.

Or
() puenar ssré@edlii Lpi &m&E euanrs.

Give a gist on sales promotion.
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15, (=) Cpyg spegufd upd @b @by Qan(.
Put a note on direct marketing.
Or

() efleusmu Quimme
wsHugsaudes snam.

Trace out the significance of marketing of
agricultural products.

sheng il eSlehn

PART C — (5 x 8 = 40 marks)
Answer ALL questions, choosing either (a) or (b).

Each answer should not exceed 600 words.

16. (=) speufwelen elsear clauf.
Explain the functions of marketing.
Or
(<) pelen shengulwe smhsHear eflars.

Elucidate the modern concept of marketing.

17, (=) spes uELGer perpsmer alleréE,.

Explain the methods of market

segmentation.
Or .
() 1986-miGeurft uTgaTiILE s L ag efleufl.

Describe the Consumer Protection Act,
1986.
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19.

20.

(e21)

(<21)

(3)

(<21

(<3H)

Qumrmer aumphanas Fpe LHH slaufl.

Explain about product life cycle.

Or

LgILELT(meT ahlenenu_alain wi&f senar
ellermds.
Elucidate the strategies of a new product

pricing.
gafliul L efpueenien  Gaweapenpaaner
afleurl.

Explain the process of personal selling.

Or

fowep pueenfer merenio, Sennsanar
afleurfl.

Explain the merits and demerits of
retailing.

Qemflpsrere QummL samer shasiLfszsdl
LweTURSSID Wsdlsear afleul.

Explain the different
marketing industrial products.

strategies for

Or
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(=) efeusmuily QummLsener shengudlL_eSlen
wepsamer afaufl.

Explain the methods used in marketing of
agricultural products.
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