(8 pages)
R, NO. L

Code No.:20937B Sub. Code : EEEC 31

B.A. (CBCS) DEGREE EXAMINATION,
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Third Semester
Economics
Elective — PRINCIPLES OF MARKETING
(For those who joined in July 2023 onwards)

Time : Three hours Maximum : 75 marks

PART A — (10 x 1 = 10.marks)
Answer ALL questions.

Choose the correct answer :

1. spesld@sder apaaraw GHEGandr eTeTaET ?
(@) zpusSowu sflslssd :
() efpuamaremi AHETSHD
@) eumgsmswnart Cemaismar LG QEu_la.@
(7) Geoweysamar GHMDSS®
What is the primary goal of marketing?
(@) * Increase production
(b) Maximize sales
(¢) Satisfy customer needs
(d) Minimize costs

'I_CI]GUTG]I@QJGFTQIFDJJS\Q) g shangsIdHsalar QeuduT®
Bchen 7

(=21)  QuIriggd (o) eflpuamenr Qeiigad
(@) 2 DG () Gumk@ainss
Which of the following is not a marketing
function?

(a) Buying (b)y Selling

(¢) Manufacturing (d) Transporting

GUITTRIGLD [HL-GUIg.&eNE GTETMTE) GTEhen ?
(@) swrfluysensr aflip@nd Qsweepeamp

(<) eumgsenswireniselasn g Qeu iy

Qswapenp
(@) QurLsafler 2 pusd
() Geameusener hansliLBSSIS0
What is buying behaviour?
(a) The process of selling products
(b) The decision-making process of consumers
(¢) The production of goods
(d The marketing of services

sheng LGEwnsssiar @ wan 6TE?

(<2 yeflulwie (=) rflwed

(@) eugeonpm () o emTiad

Which of the following is a method of market
segmentation?

(a) Geographic (b) Political

(c) Historical (d) FEmotional
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sSwriity sl eTHDHT® eTea ?

(<) QupmsLU@ED swumiosafler
RTINS S

(<) swurfiusea el Gswdgpap

@ o surfudar Aemguy

(m)  gwriluy e wrer o sfasda

Quwrigs

What is a product mix?

(a) Total number of products offered
(b)  The process of pricing products
(©) The packaging of a product

(d) Product branding strategies

@@ Guipea wsdoguii@sdler Grnésb
(=) Qroasme (H@DSSD

(<) sdar dseunssms o (HeuUNsHEHED
(@) epusfeowu odsfsse

() swiildy Sbsmsmer eTallsnsEsan
Branding primarily aims to:

(a) Reduce costs

(b) Create brand loyalty

(¢) Increase production

(d) Simplify product features

Qurgs Apueenie abs wop FHUGSDS 2
(=) CGorg Spuener

(=) Sooep slpuaer .

@ Berssrsisd apowrs OEGUTsD

() @evemuefl clipuemar
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10.

Which channel is involved in wholesaling?

(a) Direct selling

(b) Retailing

(¢) Distribution through intermediaries_

(d) Online sales

alpuener eméaedlud eraTUSHETET Q(H (p@OD TH ?
(S) apsfleny eflaeunsid

(<) SETEHUIG&HET

(@) eumgsanauimer &m&s

(m)  pwriloy spgrey

Which is a method of sales promotion?

(a) Brand loyalty (b) Discounts

(c) Customer feedback(d) Product support
Eparanib arg peien spmg AsmfomuwrEw?
(@) Gprs epesliLBss50

(<) wmrbufu afeTburrseT

(@) GsranaGuél el se

(/r)  eum@uwmg

Which of the following is a modern marketing
technique?

(a) Direct marketing

‘(b) Traditional advertising

(c) Phone call
(d) Word-of-mouth
- OMT&Q& L 1k (PSETEPWTE eTamenes SH&ESE g ?
(=) Bevemusda shagliuBssSD
(@) CrméE Cpi aflpueer
(@) Howen eh@sliLBE55D
() Grrg. DiEpee
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11,

E-marketing primarily refers to:

(a)
(L)
(c)
(d)

Marketing on the internet
In-person sales
Retail marketing

Direct mail

PART B — (5 x 5 = 25 marks)

Answer ALL questions, choosing either (a) or (b).

Each answer should not exceed 250 words.

(==4)

(<3)

peler  eheslfsdear smbas UGUUNDG
Oeng, Qaopu aafls Gedd G
wsiusgasos Nauflésab.

Analyze the modern concept of marketing

and its relevance in today's business
environment.

Or
QUL ERSWNETT  UTGSTUY FLLEISET FhHod

o sfsmar  ereuauny  urHsdenper  GTETUENS
efluorearons WALUNE GeLwab.

Critically evaluate the impact of consumer
protection laws on marketing strategies.

QUTTEIGD BLGIIGEMS GTED S(HEMS aflerd&sa]Lb.

Explain the concept of buying behaviour.

Or
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13.

14.

"15.

(<24, Ehevg

(31)

(=)

(1)

(<)

(S31)

(=)

Gfefem QareGaum
Uigwedi_ayih ipHmth ederdaajb

(penpEMaT

List and explain different methods of market
segmentation.

GevcuBGaum  elemeufuicd o ghlaer  ereman?

THEHSET_(H&ET cUPRIGELD.

What are the different pricing strategies?
Give examples.

Or
e wrerUuB SIS LD GSDIUY T(HEIS.
Give an account of branding.
ifiCuns  afpapsdiar  psfusgeusas
afeufé&sa|b.

Describe the importance of distribution
channels.

. Or
eferouriu@sgsdlar Crrasmisamar eSleur.
Explain the objectives of advertising.

FUps epensliLihssadler
a&gurﬂéssa.[ j oP

Neneraysemar
b. -

Discuss the impact of social marketing.

Or

uaflsmer spesliU@SHSD ubhfl Am GOy
UTE.

Write a brief note on Marketing of Services.
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18.

PART C — (5 % 8 = 40 marks)

Answer ALL questions, choosing either (a) or (Iv).

Each answer should not exceed 600 words.

(=)

(<)

&7 Hiremwun unh efemd @
Explain about ‘Grading'.

Or

sralwsdltieg upd efeufsg shengsui sl
Dz WsAUSsSmSE Sl

Descr?be the concept of ‘Warehousing' and
state its importance in Marketing.

1&TGeunT un@a;rrulzg'; &b 19866
wHAsTaTeTIUL L sSUSSW SHmssramer
efleungd).

Discuss the latest quadrants in Consumer
Protection Act, 1986.

Or
spams - uGHunssd  wppb  Qummmdtsaer
aupURSFHSHD @ml_(ﬁu_mg)rjrm Qgrr(ll_ﬁ.fr@msnr
TS,

Examine the relationship between Market
segmentation and product differentiation.

Aun@er eumpsemasésspd LUHH darésEs.
Explain about produét life cycle.

Or
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19.

20.

(<21

(<)

(=1)

(=)

Lgflu Quimgpener  shans i HigsID
eruD FQUITMHEEET LIEHSSHTUIF.

Qumps)

Analyze the challenges faced by the new
product in marketing the product.

Qawrddmetr
GTehTenT ?

Wés  sfilemibLingglen  bemsaT

What are the characteristics of effective
advertising?
Or

QaeueuGeupmy aflembur
Qewdrdpaar wHISEH Datiwab.

DATL_& &6 G

Evaluate the effectiveness of different

advertising mediums.

spzlipsdie MIS—r (brisbst. sseud
Denwiiy) ukig uplh efletssain.

Explain the role of MIS in marketing.

Or
U&EnLD FHSUILI(H SIS0 2 gdlmaner
perLpenUUR S e ardlir@ameraniu@ih

sauncsaer afleuMasayb.

Discuss the challenges faced in
implementing green marketing strategies.
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