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PRINCIPLES OF ADVERTISEMENT — I
(For those who .joip.ed in July 2017-2020)
Time : Three hours Maximum : 75 marks

PART A — (10 x 1 = 10 marks)

Answer ALL the questions.

Choose the correct answer :

1. aﬂmmuggglﬁ GINEEET
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(@) msTGeumt 2 meyser
() Qungy g,aasueng,n‘L_m_;



Advertisement aims at

(a) Product selling

(b) Marketing

(¢) Customer relations

(d) Masscommunication
efatbuyb, H&TGaunt wearews gremy @sHerer
LeRTL. s 2 (Hauns @GS ng)
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(<) @Gy g uaTLkis6T
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Advertising influences the mind of the consumers
by creating desire for

{a) Old products
(b) Same products
{©) New products
(d) Different products
anfl  eflembuiyb Qun@mésésaﬂs&r
&@&@5sG 24 wenfl Cryapd Qeuafu@ib.
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media can give 24 hour exposure to
the public eye.

(a) Television (b) Print
(¢ Internet (d) Flex board
misTGeuni, Qumpenar UMBIGS grer@ib

efarbursder enowts @ummer
(=) efNembuy FRTLIY (<) eflembuy- B&ED
(@) Cansbd (m)  geeuy

The central theme “of an advertisement that
motivates the consumer to make a purchase
decision is

(;1) Advertising appeal

(b) Advertising script

{c) Slogan

(d) Headline

o uar ges fpsuu@ssbCurgy  ids
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is used heavily when introducing a

new product.

(2) Persuasive advertising
() Inferential advertising
(© Reminder advertising

(d) Informative advertising

AembLUTURSSIFH RHUNSWITET
(=) Qauafitiyp shegudiLe
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(m) Gug BLaugs0E sHeguilL e
Advertising is a type of

(@) Outdoor marketing

(b) Indirect marketiﬁg

(¢) Share marketing

(d) Transaction marketing
Qe fssmer aﬁ]énburf vwefler sretb
(S) @@ prar () @G aumb
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The Newspaper advertisement has a period of

(a) one day : (b) one week
(c) one month (d) oneyear
G L Fhansullc eramugl

(=) Blemamgreed epaons shangsudl e
(<) wsmred aufluns Fbansullc

(@) OO apeowns shesudLd

() Gupsaflu smarsgib

Digital Marketing is same as

(a) Marketing through emails

(b) Marketing on Face book

(c) Marketing on Twitter

(d Allof the;above

5@ eflambuy Sigyod Hevwing.
(1)  gured (=) Gemiy
(8) smswb ()  erar@enTid
Advertising for ——— i3 not allowed.
(a) Liquor (b) Soap
(¢ Gold P @ Ooil
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10.

Herbuy L 2 (HUNEESSeT WSO
(=) Qerbuy Cprésmisemer o (HEUTEGHSD
(<) eflembug L QgL e Hirarilsge
(@) &fembuy pambsmer wHGL6s

(m)  eSembuy 2 SHEmeT 2 (HAUTEESSD

The first step in developing an advertising
programme should be to '

(a) Set advertising objectives
() Set the advertising budget
() Evaluate advertising campaigns

(d) Develop advertising strategy

PART B — (5 x 5 = 25 marks)

Answer ALL the questions, choosing either (a) or (b).

11.

Each answer should not exceed 250 words.

(@) QembUFLHSEISD TATHICD erera?
What is meant by advertising?
Or
(=) Cmrg =igpeed  eflambugd upé  GOLY
TS5 :

Write a note on Direct mail advertisement.
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12.

13.

14.

(1)

(<)

(<21)

(=)

(1)

(<)

& él efarbursder @QuUOLs®ETS SH[HS.
Specify the features of Display Advertising.
Or
eflembuy sngend LUHH GHLIY eTPSIS.
Write a note on Advertising Media.
usdflenss sHm eremug Wrg?
What is magazine circulation?
Or
<i&& embursfler Coemauan elensGs.
Explain the need for press advertising.
o6 featbugsensu yUp  eSembursegub
Caumu®sgis.
Dis@gdsh between indoor and outdoor
advertising.
Or
yp efeTbursHer QuLsET wWrene?
. outdoor

What are the features of

advertising?
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15 ) ameey sradssfio Boanuso eSemburiisd
Apoybhp cdorigeug g

Why internet advertisement is popular now

u days?
Or
() Qanmwsnlf dicrbursfan widussateos
chlend,ae
Explain  the significance of Television
advertisernent.

PART C — (5 % 8 = 40 marks)
Answer ALL guestions, choosing either (a) or (b).
Ench answer should not exceed 600 words.
16, () eSenbunpgsdan @uoysmen aileuf.
Narrate the fontures of Advertising.
Or
() sllenbupsHan apddupgapos Aaré@s.
Lxplain the importance of Advertising.
17, (@) efenbupgdan cimssmen eHlatdga.
Describe the types of Advertising.

Or
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18.

19.

{<28)

(=0

(=)

(1)

(<=b)

Senbuy  erpaiade  Csta; Qeumalo
s Qsree Couamyw  sspaflema
utnud@s.

List the factors to be considered in the
selection of advertising media.

Sarvurgda
wsluggagas ard.

Qeudgrarsafiar

Discuss the significance of Newspapers in
advertisement.

Or

QpHurdig)arar
Nendigs.

w&du prafigihsaar

Explain the popular magazines in India.

up eflarburgfer aimssmar efleurd.
Discuss the forms of outdoor advertising.

Or

up eflerbuysBer peirmwadr wHMIL Smwsamar
Q1S S '

Enumerate the merits and demerits of

~ outdoor advertising.
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20. (=) @mebsTOsH, eferburssd aurdamesiuler
LISl e YUIs.

Examine the role of Radio in advertising in
recent times.

Or
(=) efeTbursHHE LwearuEEsULED Weeren
UM SHHMET GJleTEHGS.

Explain the types of Electronic media used
for advertisement.
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