Code No. : 10191 B Sub. Code : SARC 11/
AALLC 11

B.A(CBCS) DEGRER CNAMINATION,

NOVEMBIER 2022,
First Semester

liconomics — Allied

PRINCIPLES OF ADVERTISEMENT — 1
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PART A —(10x 1 =10 marks)

Answer ALL questions.

Choose the correct answer.

L eflembuygdlen shang erenm wiepdsiiu@ueni wri?
(=1) Gaeheay.
(<) Quepsdlen Qyniseflen
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Who is called as the father of advertising?
(a) Kennedy

(b) Benjamin Frahklin

(c) Egbert

(d) . None of the above

aflemburu(BSgISED TG
(1) Cuburl (& semeaudan R oD
(=) wepanhmBedlan @ eulg.uld
(@) e emyr seeue Qs
(F) Qeeu Si@ESHID
Advertising is a
(a) method of promotional mix
(b) form of publicity
(¢ non-personal communication
(d) all of these
EpssranueupmeT  Ghs Qe wHm sl
eNeTDLTSSDH S &I ILTEIST(ELD.
(1) eumen@euafl eflembuiyid
(<) Qsranasst & eflerbugbd
(8) eur@amel eflembLigid
() Gupamblu ergafldme
Page2 Code No.:10191 B

Which one of the following is the supplement to
other main form of advertising?

(a) sky advertising
(b) television advertising
(¢) radio advertising

(d) none of the above

(=) Qeldsgrerast
(&) CGereaéstid
(8) «urQammel

A i st

UEE S@Eeglle

Media of indireet advertising is
(a) mnewspaper (b) television

(@ all the above
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While selecting a particular newspaper as a
media, ———— 1s to be considered in mind.

(a) circulation of the newspaper

(b) advertisement tariff

(¢) space availability

d) all '

‘Economic and political weekly’ eramug) ¢a(m
(=) msrGeurnt ussfsans
(=) eumenfiu L fsams
(8) Quamsdr usdHfisms
() ameybldene
‘Economic and political weekly’ is a
(a) consumer magazine
(b) trade journal
(¢) women’s magazine
(d) none
R 1 T T S —
ApBEETELD:
(@) uds YDLEEBEE
() sreensEhsE
(@) & 2uCursl QurklsEnss
()  Bleveu sienansdinELo
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Interior displays are most suitable for
(a) readymade garments

(b) foot wears

(¢c) home appliancés

(d) all of these

&euf eflembuyd eTaLIg)
(1) Qeuefl ellembugid
(<) <=i& efleTburib

(@) Fmeuer aflarbunid
(%) @ereu scnergid
Wall advertising is

(a) outdoor advertising
(b) indoor advertising

(¢) firm advertising
(d) all of these

Qsrenasst A elanbugd @pHwureild Qem maiur

QU(HLLD
() 1970 (=) 1973
(&) 1975 () 1976
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Television advertising started in India in the year

(a) 1970 (b) 1973
(¢ 1975 (d) 1976
10. Gsler .68 eSlarbuysHan BerenLOWITETS)
(=) ulGerdlesgsss
(<) Opflpssujeming
(8) Gswalgeopey
(r)  Cupaadiu iemerssid
The advantage of cable TV is
(a) testability (b) flexibility
(¢) low cost (d) all the above

PART B — (5 % 5 = 25 marks)
Answer ALL questions choosing either (a) or (b).
Each answer should not exceed 250 words.
11, (=) elembursden Crrsstisar wreneu?
What are the objectives of advertising?

Or
(=) eSembursdlen @uieLaer wimemel?
What are the features of advertising?
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12.

14.

(1)

(=)

(1)

cilembuy srgeansems QsMHEgHULSET LweTsamen
Qeuails Carenris.

Bring out the advantages of selecting the
media.

Or
&8 9|enLILIGET FETELDEET &G(HEIGEH fal).

Summarise the advantages of making
display.

Qewidlsgrer eflambUsdlen @weLiseT wreneu?

What are the features of newspaper
advertising?

Or

oy @spseild  eflembumd Calieugan
BeneL&a e UL Il (0 s.

List out the merits of magazine advertising.

ymeferbuyhigaile BeanoseT WITeal?

What are the advantages of outdoor
advertising?

Or
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ellembugrisamer Ferflens

(=) Qaisfpgrer
eflemburiigeiallpHg Coumubssis.

Differentiate newspaper advertising from
magazine advertising.

15. (=) deruuc eflanbuy cuamssamaT gaml.
State the types of film advertisement.
Or
(=) @@amwuger eflembursHlen GenpuUT@HseT wrene?

What are the demerits of internet
advertisement?

PART C — (5 x 8 = 40 marks)
Answer ALL questions choosing either (a) or (b).
Each answer should not exceed 600 words.

16. (=) eSembursdlern aumssamen elleTae.
Explain the types of advertising.
Or
(<) eflembuggdlen Qummarngny elenareyseaer sfleur.

Describe the economic effect of advertising.
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18.

19.

(<) eflpumens sm_Auller cumasmer alland@s.
Explain the forms of sales display.
Or
(=) eflembuy sngemisater @ wasamer efleur.

Describe the characteristics of advertising
media. '

(=) @swsailear vaGamn cumasmar elleTéEs.

Explain the different types of magazines.

Or

(=) Qewflssrer eflembugsdlen penensdr WHmILD
Sewaamer eflarsss.

Explain the merits and limitations of
newspaper advertising.
(<) umelembLrs srpeamisailen cumssmaer s,

Examine the different forms of outdoor

advertising.
Or
(@) <6 efanburms@er  ypederburtisale msbs)
CaumLBSs1s.
Differentiate indoor advertising from outdoor
advertising.
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20.

(1)

Gsmenevsam & eflerbLrsden penanoaer wHMID
SevloseT wireneu?

What are the merits and demerits of
television advertising?

Or
aunGennell  efleTbuysdlen  memenwEET  LHMILD
Emwamer AsTEGES! euLphIEGS.

Summarise the merits and demerits of radio
advertising.
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