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PART A — (10 x 1 = 10 marks)

Answer ALL questions.

Choose the correct answer :
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to maintain the present consumers to buy the
product and encourage them to buy more is an
objective of

(a) promotion mix (b) personal selling

(¢) public relations (d) sales promotion’
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‘Advertisement crates employment’ as it increases
the volume of sales and

(a) production (b) marketing

(c) promotion (d) personal selling
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Which of the following is more of personal medium
of advertisement?

(a) internal advertisement

(b) broadcast media
(¢) direct mail advertising

(d) print media
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Pioneer advertising, consumer advertising and

product advertising are

" (a) objective of advertising

(b) types of advertising
() marketing decisions in advertising

(d) » evaluating advertising
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Magazines, add credibility to the message because
of the reputation in the eves of

(a) marketing manager

(b) retailers

(¢) consumers

(d) wholesalers
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The best promotional tool in any marketing is
(a) word of mouth publicity

(b) sclf publicity

(¢) push promotion

(d) dealers promotion method
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The most popular form- of advertising which
reaches to masses

(a) Social media (b) Email
(¢) Television (d) Print

sLps miopramger  pOuGSaery  anGarmed
gpuorer  ederbupd  fApuypBlGhss  aGeaele

(=) Siger Hpliy sereno

(=) Qewdsrarsemerei Lsp Quppg
() wssmar QeaTnaL 55

(r)  eQernbuys Qeeey

Advertisement through radio was very popular bill
the mjiddle of last century because of

(a) Its effectiveness '

(b) More popular than news paper

(¢) Mass reach

(d) Cost of advertisement
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" A series of actors that media planners take to

attain the media objectives

(2) media functions (b) media strategy

(¢) mediapolicy (d) mediaoption
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Which is not a primary advertising objective_?

(b)
(d)

To inform To persuade

(a)
(¢) Toremind To make profits
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PART B — (5 x 5 = 25 marks)

Answer ALL questions choosing either (a) or (b).

Each answer should not exceed 250 words.

(=) efambLyd ereitug) wg?
What is advertising?

Or
() elarbugsfler @uasmers emms.
~ State the features of advertising.

(=1 eflanbuy srsand updl GOy apss.

Write a note on advertising media.
Or

() eflabuy srsand Csieldr Comeuamws ofardEs.
Explain the need for media selection.

(=) usdies abam UTdl&@ srrefser wreaneu ?
What are the factors affectmg magazine
circulation?

Or

() Swaprl® Qeud smatasar  up @,r_&uq

TS

. Write a note on foreign news papers.
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What are the features of outdoor

advertising?
Or
() <& LD Yy elarbugims Coumui(Hdgie.

Distinguish between indoor and outdoor

advertising.

15. (=) ‘aurQarred efembLrsens’ aiemywumiss <oimes
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Define ‘Radio advertising’ and indicate its
features.

Or
(=) Beerwuser eflerburh upl GHILY 60Hss.

Write a note on internet advertising.
PART C — (5 x 8 =40 marks)

Answer ALL questions choosing either (a) or (b).

Each answer should not exceed 600 words.
16. (=) eflembLyuBsgisden apsdluggiaibms eflardes.

Explain the importance of advertising.

Or
() eflambuy euansasamar aleund).
Discuss the types of advertising.
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What are the factors to be considered in the
selection of ndvertising media?

Or
an A efarbugib Lh) efleaimeand @MU Bays.
Elaborate ‘Display advertising'.
sllppmgepdrar  apsdlus Qadifl - grersenen
ciland @,
FExplain  the major news papers in
Tamilnadu.

Or
mraflgpaald, elanbugsfar apodluiggiordms
a@;nim;‘b BH(hS.
Brief the significance of advertisement in

magazines.

farbugdhdler aig quhisarn aNand@s.

Iixplain the forms of outdoor advertising.

Or
afarbLigsNer  pareroadr  inppId  Eeminsenan
aflaingl.
Discuss the merits and demerits of outdoor

advertising.
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Discuss the advantages of television
advertising. .

Or
Wlemamey  emgamhISET  epowmar  edatbuy
Qg aUkIGeaT 6lleTsEs.

Explain the forms of advertising through
electronic media.
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