
 

Page No: 1                        Question Code No.: 25O02701            [P.T.O]                                     

KAMARAJ COLLEGE (Autonomous) 
Accredited with A+ Grade by NAAC 

(Affiliated to Manonmaniam Sundaranar University, Tirunelveli) 

THOOTHUKUDI – 628 003 

 

(5 Pages) 

 

Reg. No: …………………………………………… 

Question Code No: 25O02701 Course Code: 25UMSL12 

UG Degree - End Semester Examinations, November 2025 

First Semester 

B.B.A. SHIPPING AND LOGISTICS 

Introduction to Logistics Management and Shipping 

(For those who joined in June 2025 onwards) 
 

Time : 3 Hours Maximum : 75 Marks 

PART – A (10 × 1 = 10 Marks) 
 

Answer ALL Questions 

Choose the correct answer: 

1. The logistics primarily deals with 

 (a) Storage (b) Movement 

 (c) Flow of goods (d) Selling 

2. The term "Retail Logistics" is associated with: 

 (a) Consumers (b) Manufacturers 

 (c) Wholesalers (d) Exporters 
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3. Integrated logistics management focuses on: 

 (a) Isolation (b) Coordination 

 (c) Competition (d) Duplication 

4. The key role of logistics management is: 

 (a) Production (b) Marketing 

 (c) Value creation (d) Distribution only 

5. Outsourcing logistics is also known as: 

 (a) Insourcing (b) Third-party logistics 

 (c) In-house logistics (d) Reverse logistics 

6. Strategic logistics planning contributes to: 

 (a) Capital generation (b) Decision making 

 (c) Time management (d) Production 

7. Ship classification is related to: 

 (a) Cargo quality (b) Safety standards 

 (c) Crew training (d) Insurance only 

8. Port State Control ensures: 

 (a) Fuel efficiency (b) Safety compliance 

 (c) Cost cutting (d) Faster trade 

9. Maritime geography primarily studies: 

 (a) Ports and seas (b) Consumer behaviour 

 (c) Urban planning (d) Climate only 
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10. Ship lease contracts are usually: 

 (a) Temporary (b) Permanent 

 (c) Informal (d) Verbal 
 

PART – B (5 X 5 = 25 Marks) 

Answer ALL Questions choosing either (a) or (b). 

Answer should not exceed 250 words. 
 

11. (a) Apply the principles of logistics to enhance marketing 

efficiency. 

(OR) 

 (b) Illustrate the benefits of retail logistics in the modern 

business world. 

12. (a) Explain the role of integrated logistics management in 

business competitiveness. 

(OR) 

 (b) Analyse the evolution of logistics management 

concepts. 

13. (a) Illustrate the concept of outsourcing logistics in e-

commerce businesses. 

(OR) 

 (b) Discuss the impact of strategic planning in logistics. 

14. (a) Explain the key drivers and benefits of sea transport. 
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(OR) 

 (b) Analyse the role of chartering negotiations in 

shipping markets. 

15. (a) Examine the importance of maritime geography in 

global trade. 

(OR) 

 (b) Discuss the advantages and disadvantages of ship 

lease types. 
 

PART – C (5 X 8 = 40 Marks) 

Answer ALL Questions choosing either (a) or (b). 

Answer should not exceed 500 words. 
 

16. (a) Evaluate the objectives and benefits of logistics in 

business growth. 

(OR) 

 (b) Create a logistics framework for a retail supply chain. 

17. (a) Critically examine the role of logistics management in 

integrated supply chains. 

(OR) 

 (b) Develop a process model for effective logistics 

management. 



 

Page No: 5                        Question Code No.: 25O02701              

18. (a) Analyse the motivating factors for outsourcing logistics 

in global trade. 

(OR) 

 (b) Examine the contribution of logistics managers in 

strategic decision-making. 

19. (a) Determine the role of ship registration and 

classification in international shipping. 

(OR) 

 (b) Identify the significance of chartering in the dry cargo 

market. 

20. (a) Assess the importance of maritime geography in 

shaping shipping routes. 

(OR) 

 (b) Design a comprehensive plan for ship sale and purchase 

including contracts and operations. 

 


