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B.B.A. (CBCS) DEGREE EXAMINATION, APRIL 2023.
Sixth Semester
Shipping and Logistics Management — Core
DIGITAL MARKETING
(For those who joined in July 2020 onwards)
Time : Three hours Maximum : 75 marks
i’AR’I‘ A — (10 x 1 =10 marks)
Answer ALL questions.

Choose the correct answer :

1. Which of the following is not a type of digital
marketing?

(a) Print advertising
(b) Email marketing
(¢)  Social marketing

(d) Video n'larketing

6. The number of emails that were undeliverable is
called a

(a) Bounce rate
(b) Open rate -
(¢) Conversion rate )
(d) Click through rate
7.  ‘Blue Subscriber Service’ is a premium service of
which social media company?
(a) Facebook (b) Twitter
(¢) Whatsapp (d) Instagram

8.  Social networks are organized primary around

(a) brands °
(b) people
(c) discussions
(d) interests
9, is the process of comparing a

company to its competitors to evaluate relative
strengths, weaknesses and guiding strategies.

(a) Competitor analysis
(b) SWOT analysis
(¢) Industry analysis

(d) PEST analysis
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10.

11.

12.

is often referred to as online
marketing, Internet marketing or web marketing.

(a)  Traditional marketing

(b) Tele marketing

(¢) Digital marketing

(d) Conventional marketing

What is the full form of SEQ?

(a) Social Engine ()ptimization

(b) Search Engine Optimization

(c)  Social Electronic Optimization
(d)  Search Electronic Optimization
PPC stands for

(a) Pay Per Control

(b) Production Planning and Control
(© Pay Per Click

(d) Per Pay Click

is the term for unwanted or
unsolicited email.

(a) Spam (b)  Junk
(¢) Trash (d) Bug
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The process of creating a positive online presence
for the brand is called '

(a) Online response management
(b) Online retention management
(¢) Online relationship man‘agement.
(d) Online reputation management
PART B — (5 x 5 = 25 marks)
Answer ALL questions, choosing either (a) or (b).
Each answer should not exceed 250 words.

(a) Discuss the scope and role of Digital
Marketing.

Or

(b) Briefly explain the various benefits of Digital
Marketing to business growth.

(a) Define SEM. How does it benefit the
business activity?

Or

(b) What do you mean by SEO? How does SEO
works?
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13. (a)
(b
14.  (a)
(b
15. (a)
(b)

What do you mean by lead generation? Why

is it important?

Or
Bring out the advantages and disadvaniages
of Emnail marketing.
State the positive and negative impacts of
socinl networking.

Or
How do you create an impressive and
customer focused video content?
Write a noteon  App Store Optimization
(ASQO).

Or
Write a brief note about Latent Semantic
Indexing (LSI).

PART C — (5 x 8 = 40 marks)

Answer ALL questions, choosing either (a) or (b).

IEach answer should not exceed 600 words.

16. (a)

(b)

Differentiate between Traditional Marketing
and Digital Marketing.

Or
Why is Digital Marketing important in
today's rapidly changing business
environment?
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17.

19.

20.

(a)

(b)

(a)

(b)

(a)

(b)

(a)

(b)

Explain the various benefits of SEO for
business?

Or

State the differences between on-page and
off-page SEO.

How do you measure the effectiveness of an
email campaign?

Or
Worite a short note on the following.
(i) Coupons and Offers
(i) Mobile Apps

List out the different types of social media
networks in detail.

Or

What is customer loyalty? What are the
various ways to build customer loyalty?

Analyze the various career opportunities
available in Digital Marketing.

Or

Discuss in detail about competitor analysis of
a business.
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