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PART A — (10 x 1 = 10 marks)

Answer ALL questions.

Choose the correct answer :

1. What is the definition of digital marketing?

(a)
(b)
(c)

(d)

Traditional using

print media

marketing techniques

Promotion of products or services through
digital channels

Traditional marketing techniques using
Social media

Promotion of products or services through
print media

5.  Email marketing aims

(a)
(b)

()
- @

To generate organic traffic for a website

To promote products or services through
email communication

To solely focus on social media engagement

By sending generic and mass emails to all
subscribers

6.  The primary purpose of social media marketing is

(a)
®)

(0

@

7.  Blogging for business attempts

(a)
(b)

@

(d)

To solely entertain users with viral content

To build personal

relationships  with
customers :

To promote products or services through
social media platforms -

To build personal

relationships with
customers '

To sell products directly to customers

To provide valuable content and information
to the target audience

To generate

en revenue through online
advertising .

It. Tequires significant financial investment
without any return
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10.

Why is marketing important for

businesses?

digital
(a) It's a traditional and outdated approach to

marketing

(b) It allows businesses to reach a larger and
targeted audience

(¢) It requires less investment compared to
traditional marketing methods

(d) By relying solely on offline advertising
methods

Search Engine Optimization (SEO) attempts

(a) To increase website traffic through paid
advertisements

() To improve the visibility of a website in
-search engine results

(©)  To solely focus on social media engagement

(d) Number of backlinks pointing to the website

Focus of Search Engine Marketing (SEM)?
(a) Toincrease organic traffic to a website

(b) To improve website rankings in search
engine results

() To increase 'visibility through paid
advertising on search engines
(d) Website load speed
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Influencer marketing tries

(a) To solely promcte the influencer's personal
brand

(b) To build relationships with industry leaders

() To leverage the influence of individuals with
a large following to promote products or
services

(d) By avoiding any direct association with
brands

Competitor analysis aims

(a) To mimic competitors’ strategies exactly

(b) To identify strengths, weaknesses,
opportunities. and threats in the market

(¢) To completely ignore competitors and focus
solely on internal operations

(d) Internal company policies and procedures

What is the primary purpose of Latent Semantic
Indexing (LSD? - .
(@) To analyze website traffic patterns

(b) To identify hidden relationships between
words and concepts in a body of text

(¢) To monitor social media engagement metrics

(d) Ignoring the content of web pages entirely
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PART B — (b x & = 25 marks)

Answer ALL the questions, choosing eithor (a) or (b).

Each answer should not exceed 250 words.

1L (@

(b)

12, @

)

13. (8

(b)

4. @

(®)

18, (a)

(b)

19. (a)

(b)

(®)

What is traditional marketing?

Or

What is digital marketing?

What is the origin of Search Engine

Optimization (SEO)?
Or
What is off-page optimization?
What does integrating Email with Social
Media and Mobile entail?
Or
What is Mobile Marketing?
What are the primary purposes of using
different social media platforms?
Or

What is the importance of building customer
relationships?
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What is Email Automation; and how’ does it
facilitate lead generation in marketing
campaigns?

Or

What role do coupons and offers play in
Digital Marketing strategies, and how do
they impact consumer behavior?

How has social media transformed digital
marketing strategies in recent years?
Or

How can digital marketers effectively build
customer relationships _in the digital
landscape?

How does competitor analysis contribute to
the success of LSI (Latent Semantic
Indexing) in digital marketing?

Or

Wh:.;t are some diverse career opportunities
available in the field of digital marketing? _

_—
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(a)

W)

What is App Store Optimization (ASO)?

Or

What is online reputation management
(ORM) in digital marketing? .

PART C — (5 x 8 = 40 marks)

Answer ALL the questions, choosing either (a) or (b).

16.

17.

Each answer should not exceed 600 words.

(n)

(b)

(a)

(b)

What are the key differences between Digital
Marketing and Traditional Marketing?

Or

What are some recent trends in shaping the
landscape of Digital Marketing and
Traditional Marketing?

How do search engines work to retrieve
relevant search results for users?

Or
What is PPC Advertising, and how does it

" differ from other forms of online advertising?
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